


Magazine time is prime time
With a shift towards “permission marketing,” 
consumers have control over the media they 
consume and the messages they see. Unlike any
other media, magazines and their advertising 
messages are willingly invited into consumers’ lives.
Every minute spent with a magazine is “prime time.”
They are anticipated, welcomed, held closely and
often kept. In fact, magazine advertising is seen as an
essential part of the magazine package. 

Magazines grow your business
Advertisers continually prove to themselves that 
magazine advertising spurs sales. Study after study
confirms that magazines deliver more brand 
favourability, purchase intent and sales bang for the
media buck than other media.

Magazines deliver your 
“best customers”
Magazine readers are advertisers’ best customers,
typically more affluent, holding professional, 
managerial, executive or owner positions with the
income to purchase advertised brands. 

Magazines confident in 
changing media landscape
As Internet usage evolves, so does the advertising
landscape. Research shows that the two media,
Internet and magazines, peacefully co-exist. Magazine
readership exposure continued to grow over the past
five years, in the face of strong Internet growth, 
particularly in the 12–24 and 25–49 age groups. 
(Source: PMB)

85% of reading is done 
exclusive of other media 
(with nothing on in the 
background) 
(source: Ball State University, 2006) 

Heavy magazine readers 
outspend heavy TV 
viewers across a wide
variety of product 
categories. 
(source: PMB 2008, A18+)

Why advertise?
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3 of 10 pages 
chosen to reflect the
essence of the magazine
were advertisements
(Starcom, In-home Consumer Interviews, 2004) 



Magazines deliver 
engaged readers
When consumers read 
magazines they are much less
likely to engage in other 
activities. Reading is active and
interactive, fully engaging the
brain. As a result, research
shows that when consumers are
asked to correctly name the last
advertiser they saw or heard,
magazines score the highest.
When you read it, you get it!

Magazines are
trustworthy
In a world where trust is 
becoming an endangered 
concept, it’s good to know that
readers trust magazine 
advertising, more so than 
television and online. 

Magazines meet
your needs
Magazines offer advertisers a
wide range of size, colour and
positioning options as well as
cover opportunities, inserts, 
outserts, polybags, business
reply cards, supplements, 
advertorials, contests, 
promotions, integrated web
solutions and more. 

Magazines provide
a lasting message
Magazines are durable. They can
be read and reread, absorbed by
readers at their own pace. This
extended shelf life means 
magazines are often not just
read by one person, but shared
with friends and kept for future
reference. 

Average Home Value $253,779 $206,347
Value of Securities $74,951 $62,994
Men’s Clothing $493 $393
Women’s Clothing $755 $536
Furniture $1,205 $1,098
Footwear $180 $135
Fine Jewellery $628 $549
Watches $109 $79
Face & Body Skincare $528 $420
Hair Salon $342 $275

Heavy
Magazine
Readers

Heavy TV
viewers

Percentage of adults age 18 to 54 who trust in adververtising

Advertising adds to the enjoyment of the following:

Source: Roper Public Affairs, 2005

Percentage of millennials who trust in advertising

Source: MORI Research, 2006
Millennials are born between 1977 and 1996
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Magazines reach your best customers Magazines are a trusted resource

Magazines increase sales Advertising adds to the enjoyment 
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Source: Return to Spender, Sales Uncovered, PPA 2005

Source: PMB 2008, A18+ based on spending for the last 12 months



I should consider magazine advertising if:
I want to stay top of mind with the unique target market this magazine serves

I want to reach a “high value” consumer in a meaningful way

I want my ad to be seen as an integral part of the medium in which it’s shown

I want people to see my ad over and over again

I want top quality reproduction and a durable format

I want readers to be involved with my advertising and engaged in its message

I want to build strong, positive relationships with my clients

I want to appear credible and trustworthy 

I want flexibility in how I advertise

I want to run a series of ads in complementing media for the maximum benefit

and coverage

I want people to remember my advertising message, my brand and my business

when they’re about to make a buying decision

I want to increase my sales

If you’ve answered yes to any of the questions above, 
magazine advertising is for you! 
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